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Abstract: New media or social media have played an important and
important role in many aspects of tourism as well as the important role of
promoting tourism by helping tourism providers focus on best practices
through Twitter, Facebook, The other social networking aids they receive
from tourists and the public through the social media, and we will try
through this paper to clarify some statistics on the social media as well as
how the latter can contribute to the successful marketing of tourism.
Keywords: Social Media, Marketing, Tourism Marketing.
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